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Whenever something profound takes 
place in this sport. I attempt to mark its 
arrival m time by editorializing on the sub- 
lets, such is the cast- w uh this month's dia- 

\ou may have noticed the snowmobile 
manufacturers are ben! on exceeding vour 
expectations with each and even- mtmduc- 
unn of a new sied. Product development 
peuple spend months working with con- 
sumer focus groups deciphering what real- 
ly matters moss to the broadest section of 
the market, these statistically driven man- 
agers dump their conclusions onto engi- 
neers who have the insurmountable task of 
taking the ethereal and transforming ii into 
the tangible. The goal; lo make vou leave 
votir wallet out a little longer at purchase 
time or even better, entice vou into a show- 
room selling a brand not currently among 

This process often originates tn a some- 
what backwards tashmn tmni what I've just 
described. Often an enlightened group ot 
engineers will approach product managers 
with a new concept thev believe can be 
developed into a consumer digestible fea- 
ture which vou 11 flip helmet over heels 10 
purchase. Such was the case with 
Centralized Mass. 

Mq-ptxis Engineering Group launched ; 
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t he development ot the REV Truth is. wEcn 
t hese insightful minds first dream ed up con- 
c epts which would herome the ki:V:"triev 
were really out there. White gx ptnrm p tht- 
limits tit snowmobile technology this grou p 
of free thinkers: stutnbled.ontu'two:break - 
thrutighs yyhich would mipact.UK industr y 
profoundly in model year: 21*15: improved 
rider, ergonomics : ano . centralized mass. 
Mrangelv. it tmlv one ot the breakthroughs 
had been taken tu production without the 
other, die result would have been much less 

i Icre s the dcal.When the original project 
stirtaeed.it wis .ill about altered ruling posi- 
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with centralized it..— . 
Arctic Ca; has gone 
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uon. Better sled ergos are certainly a worthy 
calling hut the spinoff trnm tins attempt at 
repackaging the sled and rider became the 
Heir Uins>tt>lv I m addressing here, hir sure. 
moving the rider into a more upright and tor- 
ward position sets the RE\ apan from all other 
current snuwmubiie designs. Thus riding posi- 
t ion is. in our estimation, fully acceptable- and 
preferred bv about H*:„ ot the peu ple we lei 

s ample our limited hmid RFV last winter This ^ 

c onfirmed our belief the REV is no sliver-wide attempt to pursue it 

market slctf Almost wi thout t-yrr-pr^p , rh<- --— » »-~v ■ 

new riding posmon captured the imaginatio n 
of snowmobders on their very first sampling 

I II liken this phenomenon to the immediate 
acceptance of another landmark snowmobile 
the original 1993 Polaris XL! triple, When 
snowmobders pulled the cord on the XLT and 
witnessed the melodious national anthem of 
suowmobiling spilling out the sled s three-into- 
one pipe, thev were convinced thev wanted a 
copy. In fact, thev bought more XLTs in the 
mid-9(!s than am other snowmobile model 
Ik-res the interesting part. Consumers bought 
M. 1 s because tbvy liked the sound Ibev made. 
After- they owned a copv and rode ihe sled 
most realized there was as much tangible ben- 
efit to thc-\ and-L as there was with the T". 
The sled s light weight, combined with triple 
power meant the sled was a no compromise 
snowmobile - great triple cvhnder sensations 
in a package as light as 



s->() pound sleds and the list goes on hor 
those who believe fusion docs repeat itsell 
Like note: In each case, one Of. at a time 
implemented these innovations siionlv 
thereafter most became commonplace 
anions the four manufacturer*, product 
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example ot what centralr/ed ri 
about with the REV The r 



ecUv identttied the heaviest par 



vmohiic - vou, the cheese burger 
chomping pilot - and 
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We ve talked much ahoiii the importance 
of centralized mass since we first rode die 
RE\ last December in Sail Like City Utah 
Since that time were become so attached 
to the sensations it produces, we re hard 
pressed to ride a conventional sled wilhout 
missing the cflects ot centralized mas,s. 
what sensation? Picture sitting dead center 
on a teeter totter rather than ai either end. 
flow much movement is there at the middle 
of a teeter totter comparetl to the ends? 
VVhen the humps deepen ami thr 




thousands of REV nders experience the tang i- 
ble effect ot centralized mass, we predict Ihe 
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t. Result: gangbustcr sales increan 
Engineers, produci managers and marketing 
sums lrom each of die OEs all want to be first 
to uncover new features snowmobilcrs will 
perceive as value. Look hack over ihe past two 
decades and vou U discover a multitude ol 
innovations which changed the sport and gave 
an advantage so the maker who broke the idea 
first. Hcres a short list: Aluminum chassis, oil 
injection, liquid cooling. independent Iront sus- 
pension llf-Ji). reverse gear, heated (trips, pur- 
pose butlt two-up sleds, long travel suspension, 
tunable clutches, smooth triple cylinder 
power, plasuc skis. suWi(R) pound sleds high 
torque twins, rider adfustabte suspension, stilv 



dunk in Hie middle of the sle d Add In ih? 
Rt\ s impressive light weight ;it W 
pounds lor the KIHI and vou ve gut a solid 
improvement in the wav the modern snow- 
mobile covers terrain. 

This vear. innovation and new ideas have 
heated the showroom wars to new levels 
with more radical technoiogs liming the 
snow than we tan remember in the past 
decade. While the cost for these impressive 
innovations is eitrcmclv high, the OE s with 
the newest mm arc gambling ihey can steal 
enough customers from their compeuturs 
to pav the bills 

_y-ill renlrali7<-if matt -.n.l *k t^nffM- 
henefits be enough to make vou lake qu i 
tour wallet? 1 predict atier vou experience 
it firsthand, vou U be thinking about your" 
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